
Course code  

Type and description Elective Course 

ECTS credit 1 

Course name Building a competitive advantage in the age of Industry 4.0 

Course name in Polish Budowa przewagi konkurencyjnej w erze Industry 4.0 

Language of instruction English 

Course level 8 PRK 

Course coordinator  dr hab. Anna Adamik, prof. uczelni (0000-0002-6007-5675) 

Course instructors dr hab. Anna Adamik, prof. uczelni  (0000-0002-6007-5675) 

Delivery methods and 

course duration 
 Lecture Tutorials Laboratory Project Seminar Other 

Total of 
teaching 

hours 
during 

semester 

Contact hours 0 0 0 15 0 0 15 

E-learning No No No No No No  

Assessment 
criteria 
(weightage) 

0,00   100%  0,00  

 

Course objective To enable gaining knowledge concerning:  

1. the  organization’s functioning environment with particular emphasis on the Industry 4.0 revolution 

conditions, requirements and threats; 

2. the process, sources and mechanisms for building the competitiveness of enterprises functioning 

in the conditions of the Industry 4.0  

3. process of designing the competitive advantage strategies and raising the competitiveness of 

enterprises functioning in the conditions of the Industry 4.0 

Learning outcomes After  the course a PhD student we be able to: 

1. identify, describe and assess organization's  environment and its elements (with particular 

emphasis of Industry 4.0 Revolution concept) – W4, U4, K1 

2. describe, analyse and illustrate with practical examples the basics of creation and development 

of the competitiveness of enterprises functioning in the conditions of the Industry 4. – W4, U4, K1 

3. identify, analyse, interpret key sources and determinants of creation and development of the 

competitiveness of enterprises functioning in the conditions of the Industry 4.0 and on this basis 

design strategies to raise competitiveness of selected enterprises – W4, U4, K1 

Assessment methods The final evaluation of learning outcomes 1-3 will be based on results of report on project work & 

discussion about it. 

The final grade consists of: 

1. Project report - 60% 

2. Project presentation – 20% 

3. Discussion about project -20% 

Prerequisites  

Course content with 

delivery methods 

PROJECT 

1. Organizational meeting: Organization of team work. 

2-3. Identyfication of concept of strategies for building competitive advantage of enterprises in the era 

of Industry 4.0 - CA 4.0. 

4-5. Case Study analysis.  
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6-7.Case Study creation.  

8. Analysis and discussion of team Case Studies; Submission and presentation of project work reports 

on " Determinants of market competitiveness specific to the era of Industry 4.0". 
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Average student workload 

outside classroom 

10 h 
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